
World Hearing Day: New Survey Reveals Few
Americans Get Their Hearing Checked Despite
Concerns About Their Overall Health

While 3 out of 4 people say their health is very important, more than a third
have never had a hearing test yet undergo other routine preventative
screenings

Hearing aids have been available over the counter since October 2022, yet
40% of people still aren’t sure where to get one if needed

DEKALB, IL – March 3, 2023 – Forty-four percent of Americans ages 45 and up think
about their hearing at least occasionally but 79% report they have not had a hearing
test in the last year, according to a new study from Lexie Hearing, a leader in
over-the-counter hearing aids for people with mild-to-moderate hearing loss.

The study, released today in honor of World Hearing Day, surveyed the hearing
health behaviors of 1,000 Americans 45 and older to better understand how
Americans think about and care for their hearing as they age.

“World Hearing Day represents a moment for everyone to evaluate their hearing and
take the steps to treat hearing loss,” said Nic Klopper, CEO of Lexie Hearing. “With the
FDA’s approval of over-the-counter hearing aids for mild to moderate hearing loss
last year, it’s easier and more affordable than ever to take control of your hearing
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health so you can get back to enjoying the moments you love with family and
friends.”

Findings show that hearing is often overlooked, even among those who prioritize
other areas of health. Among the 76% of Americans who say their health is “very
important” to them, only 18% have had a hearing test in the past year, compared to
75% who have visited a dentist, 75% who have had an eye exam, and 45% who had
done both.

“The first step in caring for your hearing is to take a hearing test,” said Klopper.
“Doing so will help you determine if you have hearing loss, how much and whether
or not you could benefit from a hearing aid.”

While hearing aids are now more accessible, 2 in 5 (40%) people are still unsure
where to get a hearing aid if they needed it. More than half (54%) say if they had a
hearing issue or concern, they would contact their primary care physician first.

Last October, the FDA approved new regulations for the sale of over-the-counter
hearing aids for mild to moderate hearing loss, removing a substantial barrier to
hearing health and giving consumers the flexibility to purchase high-quality devices
without a prescription in retail, pharmacy and online stores nationwide.

Hearing health can have an impact on overall health as untreated hearing loss can
lead to isolation. Regular hearing aid use on the other hand has been associated with
a lower prevalence of depression and has been shown to improve physical and
cognitive health, including reducing the risk of dementia.

In recognition of World Hearing Day and to encourage more people to take action
toward better hearing health, Lexie Hearing will be donating a portion of all March
sales to its  Lexie Cares initiative, to help provide better access to hearing worldwide.

Visit www.lexiehearing.com/us/best-online-hearing-test to take a free  short clinically
validated hearing test and understand more about your hearing health. Lexie
Hearing’s suite of hearing aids is available in more than 11,000 stores nationwide and
online at LexieHearing.com.

About Lexie Hearing 
Lexie Hearing (www.lexiehearing.com), an innovative game-changer in the U.S.
hearing aid market, is on a mission to make better hearing affordable and accessible
to everyone. The team at Lexie is passionately committed to helping people enjoy
healthy hearing without having to spend thousands of dollars, recognizing that too
many people do not wear hearing aids because they are so expensive. That’s why
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Lexie Hearing is changing the industry. They’re bringing a great experience to
customers with high-quality hearing aids, a customer care program that proves that
people with hearing loss are at the heart of everything they do, and smart
technology that gives customers control of their hearing experience.

Lexie was developed by hearX Group, an impact-driven company that has provided
over 1.5 million hearing tests in 191 countries globally. hearX takes pride in providing
an entirely new way to overcome traditional barriers to the detection, diagnosis, and
treatment of disabling hearing loss.

For queries related to this press release, please contact:

LISE OERTEL
COMMUNICATIONS LEAD

lise@hearxgroup.com
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